
T H E  M A R K  O F  

A C C E S S I B L E  H O S P I T A L I T Y

To each, their own 

holiday.
Accessibility as a value driver for tourism businesses and destinations. Network, 

consultancy and inclusive design, since 2008.
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A B O U T  U S

The consultancy specialised in 

accessible hospitality

Village for all supports businesses, public and 

private bodies and associations along the entire 

entire accessibility journey: from developing the 

the concept through to delivering and marketing 

marketing dedicated products and services. 

Founded in 2008 as a social project and 

incorporated in 2011 , V4A® brings together 

partners and professionals with decades of 

experience in tourism and accessibility. Under 

the V4A® mark we created the first Accessible 

Accessible Tourism Network in Italy.

Our starting point is simple and radical: 

people with accessibility needs or with 

disabilities who travel are, first and 

foremost, tourists.

We do not issue “accessibility 

certificates” : we provide precise, 

objective information so that every 

Guest can choose independently, 

with confidence and awareness.
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V I L L A G E  F O R  A L L  I N  N U M B E R S

Eighteen years of accessible tourism

2008 2011 100+ 16

2 1 2 Milano 

Cortina
2026 · Accessibility & 

Inclusion Guidelines

Two registered trademarks — V4A® and D4A® — one industrial patent and a 

network spanning two countries: a method built in the field, property by property.



V I S I O N ,  M I S S I O N  A N D  V A L U E S

To each their own holiday

We guarantee objective, reliable and 

precise information, visiting every property 

in person to document measurements, 

dimensions and spaces. We give Guests 

the freedom to choose their own holiday, 

assessing what best meets the needs of the 

individual, the group or the family.

Competence, experience and reliability are 

the foundation of our work: a rigorous 

training plan, constant research and 

ongoing dialogue with tourists, 

entrepreneurs and associations keep us at 

the forefront.

“ Where people with disabilities can go on holiday, they 

can also work — to the benefit of businesses, which 

strengthen their social responsibility.
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T H E  M A R K E T  O P P O R T U N I T Y

Accessibility is an economic 

opportunity, before an ethical one

In Italy, more than one person in three has accessibility needs of some kind. It is a broad, 

loyal and low-seasonality market — people with motor, sensory and cognitive disabilities, but 

also seniors over 65 and families with young children. Those who know how to welcome them 

capture the value.

59M

Italian population

7.6M

people with certified disability 

(4.9%)

12.6M

people with accessibility needs 

(16.5%)

20.2M
34% of the population : the total potential of 

accessible tourism in Italy.

V I L L AG E  F O R  A L L  ·  V4 A ® 0 5  /  1 6



T H E  L E V E R S  T H A T  G E N E R A T E  V A L U E

Four levers, a single investment

E CO N OM I C

Revenue growth of 15% on average ; 

accessible tourism can be worth up to 

20% of a tourism business’s turnover.

I N N OV A TI VE

Tools created for a specific 

accessibility need become 

mainstream: a wider target audience, 

to the benefit of all.

L EG A L ·  # BE YO N DT H EN O RM

The UN Convention is the law of the 

land: we go beyond minimum 

requirements, turning them into 

quality.

E SG *  & RE P UT A TI O N

Brand reputation, Diversity & 

Inclusion, sustainability: accessibility 

becomes a reportable lever on the 

balance sheet.

“We turn regulatory obligations into active entries on the balance sheet.”

*ESG stands for Environmental, Social and Governance — three core criteria used to assess the sustainability and social ethics of a company or 

an investment.
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O U R  M E T H O D

Born accessible: accessibility 

designed in, not added on

Our design capability stems from a structured method that integrates accessibility from 

the very first stages, following the “born accessible” and “accessible by default” 

principles. We don’t add accessibility at the end: we design it together with the space, 

the service and the experience.

Universal Design should not stand out, but blend into the environment —

accessible for everyone, invisible to anyone.
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T H E  M E T H O D  I N  S I X  S T E P S

From analysis to integrated quality

01 Analysis & assessment 02 Inclusive design

03 Delivery & equipment 04 Training & support

05 Communication & storytelling 06 Integrated quality



S O L U T I O N S  F O R  H O S P I T A L I T Y  B U S I N E S S E S

For campsites, holiday villages and hotels

Network V4A® — the mark of accessible hospitality

Since 2008, the first Accessible Tourism Network in Italy: over 100 in Italy and Croatia, across 16 regions . With 

the V4AInside software we collect the data to assign an accessibility score, develop an improvement plan and 

promote the property.

Guest-profile classification: Family, 

Senior, Allergy, Deaf, Blind, 

Mobility.

Dedicated page with accessibility 

information and enquiry form for 

tourists.

Promotion through Guides, 

newsletter, Facebook and 

Instagram.

PEBOA — Plan for the Elimination of Barriers to Accessible Hospitality

The strategic tool for campsites and holiday villages: it adapts the logic of the PEBA to the complexity of 

a campsite — a small urban system of spaces, paths, mobility, retail and catering. From regulatory 

compliance to planning that enhances what already exists.

· Analysis of the current state of shared spaces, 

buildings, mobility and services.

· Design of interventions and priorities over a multi-

year, non-binding horizon.

· Training for the technical office and maintenance 

staff: no longer a “cost” but an investment.

· Digitised, queryable version + PEBOA Impact 

Index (economic, operational and ESG KPIs).

Already implemented PEBOA : Bivillage (Fažana, Croatia) · Centro Vacanze Villaggio San Francesco (Caorle) · Union Lido 

(Cavallino di Venezia) · Villaggio Turistico Internazionale (Bibione).
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T R A N S P A R E N T  A C C E S S I B I L I T Y  &  U N I V E R S A L  D E S I G N

Accessible, with no compromise on 

aesthetics

We support properties and design studios in creating accessible environments with no 

compromise on aesthetics or function: relayout, interior design, wayfinding, lighting 

and acoustic design , welcome kits for blind and partially sighted people (tactile maps, 

braille, QR/NFC).

Selected projects: DEMO Hotel · Costa Rica Bibione · Camping Bergamini · Fitness Arena at Union Lido.
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S O L U T I O N S  F O R  D E S T I N A T I O N S

For DMOs, consortia and local authorities

Destination4All® — same place, same price, more tourists

FISH-approved values Multi-year programmes Training

Destinations: Cortina · Bibione · Jesolo · Peccioli · Santo Stefano Quisquina · Pordenone · Ravenna · Comacchio · Po Delta · San 

Marino · Marche.

M A J O R  E V E N T S  A N D  U R B A N  R E G E N E R A T I O N

Milano Cortina 2026

Consultancy for the Olympic and Paralympic venues and 

Guidelines for universal accessibility in the Veneto cities.

Hospitality · Riva del Garda

Exhibition trails and the “DI OGNUNO” experiential project, with 

Lombardini22 (2023–2025).

Cities · Confcommercio

Urban regeneration: the Verona pilot within the study “Cities for 

All”.

Costa Veneta municipalities

Accessibility analysis, training and an observatory on economic 

impact (since 2022).
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T R A I N I N G  &  T E C H N O L O G Y

Skills that last over time

Training

Training is the most important tool for spreading 

the culture of accessible hospitality. We design 

paths for businesses, public bodies, universities 

and trade fairs, with operating manuals, 

guidelines and online courses.

Training partners: Intesa Sanpaolo · Union Lido 

Mare · Gardaland · Ca’ Foscari (CISET) · ISNART · 

TSM Trentino · Veneto and Emilia-Romagna 

Regions.

V4AInside — the patented software

Technological and organisational innovation in 

the collection and processing of accessibility 

data, conceived by founding partners Roberto 

Vitali and Silvia Bonoli.

Industrial Invention Patent (UIBM, grant no. 

1,411,132 of 2014) and SIAE registration 

protecting the work and the method.

P U B L I S H I N G  A N D  O U T R E A C H

The Guide to Accessible Hospitality in Italy and Croatia (since 2017), the operating manuals 

“Accessible Hospitality” and “Beaches, Lidos and Pools for All” , a dedicated section in the 

Pearson Paravia Mondadori school textbook, and the Destination4All® guides for tourism 

destinations.
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M E A S U R I N G  I M P A C T

From training to measurable change

Training alone is not enough: we need to measure what changes and how much it is worth. 

We apply the Theory of Change and an impact evaluation system (ESG) that makes 

accessible hospitality a reportable lever, not a cost.

01
Input

Trainers and 

experts, 

materials, training 

hours, 

participants 

involved 

(management, 

reception, 

housekeeping, 

maintenance, 

technical offices).

02
Activities

Courses and 

workshops, 

tailored to the 

issues that 

emerged from the 

audit and the 

improvement 

plan.

03
Output

People trained, 

skills acquired, 

welcome 

procedures and 

practices 

updated.

04
Outcome

Behavioural 

change: more 

competent 

welcome, new 

services, more 

accurate 

information for 

the Guest.

05
Impact
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A U T H O R I T Y  &  P R O O F

Why trust Village for all

Our work is recognised by leading institutions and major players in tourism, in Italy and abroad. It 

is the best guarantee for those who choose to invest with us.

Lonely Planet

Since 2017, lists V4A® as the 

primary reference for 

accessible holidays in Italy.

ADAC

Since 2019, features V4A® in 

the guide of the German 

Automobile Club (over 27 

million members).

Italia.it · ENIT

Our Guides are the only ones 

featured on the official Italian 

tourism portal.

Lombardini22

Since 2024, born-accessible 

consultancy for architecture, 

hospitality and urban 

regeneration.

Patent & trademarks

UIBM industrial patent and 

SIAE registration; two 

registered trademarks (V4A®, 

D4A®).

Framework agreement 

with FISH

Cooperation with the Italian 

Federation for the Rights of 

People with Disabilities.

Under the patronage of: Ministry of Tourism · ENIT · 

FAITA Federcamping · FISH · SiPuò.

Clients and partners: Union Lido · Marina di Venezia · 

Villaggio Turistico Internazionale · Gardaland · Intesa 

Sanpaolo · Camping San Francesco · Veneto Region · 

Emilia-Romagna Region · GAL Delta 2000 · 

Confcommercio · Legambiente.
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W H A T ’ S  I N  I T  F O R  Y O U

What you gain

Owner / manager of a campsite, 

village or hotel

→ Broaden your target and increase 

occupancy and revenue, including 

in the low season .

→ With PEBOA , turn a regulatory 

cost into a measurable investment.

→ Improve comfort and satisfaction and 

strengthen reputation and reviews.

→ Join the Network V4A® and get 

promoted on the portal, guides, ADAC 

and Lonely Planet.

DMO, consortium or local 

authority manager

→ Destination4All® 

→

→

→
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L E T ’ S  T A L K

Discover what it can be 

worth.

T H E  M A R K  O F  

A C C E S S I B L E  H O S P I T A L I T Y

direzione@villageforall.net +39 338 88 11 312

presidente@villageforall.net +39 392 83 55 158
www.villageforall.net

www.villageforall.net

https://www.villageforall.net/
https://www.villageforall.net/
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